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ASEAN COMPREHENSIVE RECOVERY FRAMEWORK (ACRF)

‘( .
Comprehensive
Recovery

Framework

Commitment to keep markets open and ensure flows of trade
‘§" especially for essential goods

D P of the reserve for

&3 Establishment of COVID-19 ASEAN Response Fund

d op ing p! di for future public health emergencies

=g B a Comp! ive R y F rk for ASEAN

The Three Phases of Recovery (3Rs0

Re-opening

* A period of differing state
of epidemiological status
across the region

Close cross-sectoral
coordination is required
for a safe reopening

In this phase, economies
re-open safely, while
minimizing the risk of
resurgence of the virus

Recovery

The timeframe for this
phase will be until such
time that a full recovery
is achieved

Focus on assisting
sectors/groups that have
been adversely affected
by the pandemic

In this phase, economic
activities will be fully
back to pre-COVID levels

Source: ASEAN Secretariat




ASEAN COMPREHENSIVE RECOVERY FRAMEWORK

and broadening of

social protection and
social welfare,
especially for vulnerable
groups

Ensuring food security,
food safety, and
nutrition

Promoting human
capital development
Ensuring responsive
labour policies for the
new normal through
social dialogue
Mainstreaming gender
equality throughout the
recovery scheme and
actions of ASEAN
Mainstreaming human
rights in the process of
post-pandemic recovery
toward resilient region

Jg

Digital 'lhnsformaim

Preparing for the Fourth
Industrial Revolution
Promoting e-Commerce and
the digital economy
Promoting e-government and
e-services

Promoting financial inclusion
including through digital
financial services and regional
payment connectivity
Providing digital platform and
related policy for promoting
MSME digital upskilling and
providing digital technology
and fintech to access markets
Enhancing connectivity
Promoting ICT in education
Improving digital legal
framework and institutional
capacity

Strengthening data
governance and cybersecurity
Strengthening consumer
protection

Promoting the adoption of
digital technologies in ASEAN
businesses

GREATER MEKONG SUBREGION COVID-19 RESPONSE
AND RECOVERY PLAN 2021-2023

Pillars of the Plan

Pillar 1: Protecting Lives- A One Health
Approach

Pillar 2: Protecting the Vulnerable and Poor

‘s
Pillar 3: Keeping Borders Open and
Accelerating Inclusive Economic
Activity

GREATER MEKONG SUBREGION N
COVID-19 RESPONSE AND
RECOVERY PLAN 2021-2023

SEPTEMBER 2021
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Sustainable Development Goals -TOURISM
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SUSTAINABLE TOURIQM defined as..

ral theh sl:amdaiﬂsufﬂleh through theeconomic
brmgvtﬁnm B‘iw oped to appropriate to

Our Core Values /Guiding Principles for
Sustainable Tourism Deveiﬂpment 2011-2020

...................................................... '|' || ket alet e ot
L

* Myanmar Responsihle Tounsnl (201 1]

» Commuunity Involvement in Tourism [2013]

* Myanmar Tourism Master Plan [2{}13'-202{}]

+ Myanmar Eecotourism Policy &Management Strategy for

'Pr_oteeted Areas (2015-2025)
+ MYAoo1 + HRD & CB Strategy
» Destination-based Plans/ %
Strategies/Surveys [Assessments... e e
. _Inmrnauﬂnarﬂmwﬂmcf %
UNICEF/ UI‘EE'S:GDHLD;’Smss Contact/
HSF/LuxDev/CBL...) % %
]

. Gi]ldﬂlme& fStandaIdsmetﬂﬂle
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Positioning Sustainable Tourism Development in
Myanmar

Myanmar Tourism Law MSTDP Approach
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TOURISM AS RESPONSIBLE BUSINESS

+ Priority business ( balanced /trustworthy to PPP)

* What are the key Questions in the MSTDP to
consider......Pillars/Principles

what products to offer / not to offer

which markets to target/not to avoid

who to compete with/not to compete

timeline when to do what,with whom, how
implementing partners (in country/overseas)
monitoring —evaluation for continuity /changes

SUSTAINABILITY AS A STRATEGY

» InchEiveGrowth
= Not copy & paste (Not adoption but adapt to our current and future
- Pillars ( governance ‘promotion & marketing, Investment, standards and quality..
- Priorities (? 7?7) Destinations fsesmentz /Tourism VC,/Supply chain
-DMO or a destination from current competitive position to a more desirablefuture
competitive sitation (By Law Executive Bodies /NTO/MOHT/ Semi Govt MTE?)
MTF [Associations/
- Adoptz medinmto longer time frameand a proceszs
thatevolve overa period of time
- Achievement thatinwolves vision, cbjectives, direction and
commitment involving all elements, of the organization or destination
- Current reality [ sucoess Sh]rﬂsffﬂ]]lm}
- Complexities /engaging stakeholders
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BEST PRACTICES

* Bhutan
» Vision: “Green , sustainable, inclusive and a high

value competitive tourist destination”
*3ince 1972, Bhutan hae followed a unique snstainable

sustainable tourizm that meets the needs= of prezent visitors and destinations while
enhandngopportmities for the fuhme.™

stakeholders and it requires to maintainhighlevel of tourist satisfAction. and ensure high
vaheexperience to the touristz, rmmgmahut&esuiandﬂﬂ:ymﬂ
promotingsustainable pracices. ...

MYANMARSUSTAINABLE TOURISM DEVELOPMENTPLAN
Recommendations for Consideration
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. Destination Management: What we need to know
. Sustainable Tourism
. Myanmar Tourism Overview

. Recommendations
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Special challenges in developing and
emerging economies

Increased potential for a crisis (natural, political, health etc)

Low efficiency of tourism structures at local, regional and national

lewvel

One-sided supply growth orientation

Lack of awareness about destination management

Too few financial resources for professional destination management

1
2
3
4 Lacking of capital resources for destination development
5
6
7

Inadequate education and training in destination management

Understanding of a “Destination”

Destinations are spatial units that have the
potential, due to their size and structure, to
be recognisedin international
competition, to be positionedasa
brand.

Theirlayout is based on the
perception of guests, who generally
perceive spaces as landscapesand
cultural areas.

They include all ofthe various offerings
that are neededforatouristvisit.

It can be destinations at local level,
regions,
countries, or even transnational level.

The destination as a service package.
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Dimensions of the Tourism Offering in
Destinations

Original Offer Offer Specially Designed for Tourists

Matural resources - Basic tourism infrastructure
- Land=zcaps - Development for the purposes of
- chimate, weather tourizm

- Road and trail networ ks for the
purposes of tourizm

| - Wizitor's center, guest information

- Flora, fauna

Socio- cultural resources

i & i- ] 1
- architectural heritase Tourism services
- Customs, T-fild‘iﬁm_ﬂ - Accommodation, catering
- Language, mantality | - Travel advice, travel organization

- Towrist transport system

(General infrastructure | -

- Political, social affairs, | Leisure activities
e _ ) - Sparts facilities
| :E:ség;?&e&rwces s ==\ - Cultural events and educational offerings
- Transport system - Health and spa treatments
5 Comemamnication = Other events

Elements of the destination
Attractions Amenities

Accessibility
Human resources
Image Price
Focus of marketing is outward The DMO Focus of management looks
& ﬁﬁﬂ i o ffﬁ__ im inward,
looking to attract touniststo the area i | towards destination, to
gnsurs the
. quality of the visitors:stay
Marketing
Getting people tovisit Delivery on the

Creating a suitable ground

environment: Exceeding
Palicy, legislation, requlations, ~ S*Pectations

taxation



tination Management Goals

i~ "~ P lalsdd

Improve Accessibility =<

Increase Sales and

Marketing )

Improve J i #lg:cammumtmra -
Infrastruct \ rans an, Taurism
nfrastructure \_ Fmdmgpmm

Prioritize Education <

Ensure Sustainability -
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Why do we need a Destination Management

Orgam zation?
'AcEvities a n:ipramtmn

de-s.tm ation branding

Training and educakion

Tourism planning and

development
Events development
Researchand B ————= and management
management of
data
Visitor information and services .
Facilitation of bookings Quality assurance
Prﬂ-ductdevelupment
{attractons and experences)
f a Desti o
Al SIS
PARTICIPATION STRATEGIES
Sensitizing key Cefining
tourism actors to the customised
need forsustainahble destination
destination management
managemsant strategies
= Al
CRGANISATION RESCURCES
Creating effective hManaging the

organisaticnsal
structures and
ensuring finandng

destination that
current challenges as
taken intoc account
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oles and responsibilities in destina
s f AC2rIg

29011 1 ea2nni2imirnrie> 1

 management

Destination promotion, including branding and
image

Campaigns to drive business — — —
Unbiased information services
Crperation/faciltation of bookings

‘igitor information and reservations
Training and education

Business advice

Product “start-ups™

Ewents development and management
Attractions development and management
Strategy, rezearch and development

™ Nationai | Regional] Local

Evaluating the organisational

model

+ Are long-term societal interests
PUBLIC- PUBLIC- feprEGenled?
SECTOR t PRIVATE i = Are the interests ofthe
ORGANI- tourism industry
SATHON S S represented?

« Doesthe organisational model
guarantee independence from
shor-term political thinking?

« Are the decision-making
structures efficient and
transparent?

« Canthe funding be structured
inausage- relatedway?

« Can effective structures be built
giventhe level of available
resources?
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Recommendations for funding the DMO

Public funds should be
usedtopay for structures,
offerings and activities that
are primarily in the public
interest.

Mixed funding (public /
private) should be usedto
pay for tasks that will
generate positive impacts
outside a purely private
group of users.

Funding
Sources

Private funds should be
usedfor activities that
generate direct,
company-specific

Tax income {bouwrism tax paid by
Lourism companies)

Feez from towsts (fowrist levies,
visitor taxes)

Concession fees for using public
respurces for specific toursm-related
business activities (e.g. wEing thermal
or mineral water)

Membership fees for
companies and

tourism-retated companies

Eourism

Income fromthe market(e.g.
product sales, events, booking
services, tours, rentals, cateringat
visitor centers)

Projecit-based funding

Public fundingfrom international
pPrOgrams

benefits. * Crowdfunding, donafions
Destination management and DMOs
Tkl iRl aFa" B RSN g~ [] 00 VA LA™
ﬁ.fnrmanti-unar P[am‘t're z
Bt Etrtion Information about Destination needs
supply, demand, targets, guidelines
targets for decision and strategies to
A making and i ; .
=tina provide orientation
i h‘?n development for development
Development
Marketing  Suppl Hal : Reach potential
: 5 p experience the ts th h
Function Function brand's positioning E!Uf'i:ita;:”g
a u’ e during the customer e AR T

journey, and to fulfil

guests’ expectations

aboutthe guality of
the supply

sales channels
during every phase
of the customer
jourmey
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Data-focus Contentmarkstingand
storytelling, Consumerintegration

Brand building becomes
fundamental in digital marketsto remain

E

re driving cha
e M 1] "

New touch-poinis
to engage consumers are an therise
andneedto betackled

Visitor centric
Personalisation, experiences,
authenticandreal staries

impacts.

competitive
Destination types according to their development
ME2Frirmmcime w7 (=l el alalBalill-RidcBail I al=0 0 2icialtEl=Eld
phase
Type 1: Type Z: Type 3 Type 4
Emerging Growing Mature Stagnating
destinations destinations destinations destinations
Phase: Phase:
Phase: Phase:
ACCess Development Consolidation Stagnation
* Afew tourists » Demand gquickly = The dectination is * Stagnating demand
{pioneers) explore increases, {inter-} nationally faces an ovesupphy
theregionbecause  producing a boem esiilitiod, of tourism-  relst=d
of specific in supphy as well Eﬂaﬁgmfﬂr rmi“:'ﬁ'
attractions. as expansion of ; ; A ;
o TR the tourism Cemand is decTesse sharphy;
3 : : counterbatznced by a supphy threatens to
infrastructureis infrastructure. wery welkstructursd, erods.
systematically * As economic strongly Ecancmic
created, benefits increases, m”;fﬂl-i'm bR
»  Frconomic tourizm becomes il decling, jobs
benefits and more - Tnurrsr'r.& has created are 3
sociocultural as commercialized. T hmgicd,
el Environmental economic benefitis . Sarsus ecological and
resching its peak. sociocutturs] burdans
ecological burdens and 2 o ;
burdens slowly sociocultural 3 ar?d-emmm
increase. impact increase. iacsiiond
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Role of the DMO in times of COVID-19

¥ =51 FRE ™™ 0

Keasures a DMO should consider mitigating the impactand accelerate
recovery:

:

Supporting companies inimplementingand training their employees on the
new health protocols

Providing information on the protocols for the private sectorandfor travellers

Improving and communicating medical capacities and protocols atthe
destination

Lobby on behalf ofthe tourism sector to review provincial and local taxes, fees,
charges,and regulations

Facilitate education and vocational training programmes for tourism
enterprisesthatwere forcedto close

Creation of mechanisms at provincial level to manage crisis communication by
involving all stakeholders

Promaotion and stimulate of short supply chains in tourism and hospitality

d. Design of specialpromotional campaigns for markets thattend to recover mare

1)0Overall Management

Comvene stakeholders across
sectors for collaborative
governance focused on long-term

quickly
Workto make domestic and intra-regional travel more competitive

FOUR

JiLocal Economic Benefits
Ensure linkages to local and
small businesses Economic
benefits to all stakeholders (e.g.
stable employment, socio-

sustainability. Develop a top-guality
tourism productfor high visitor and
resident satisfaction.

2)0Optimal Use of Environmental
Resources

fMaintain essential ecological

processes.

Help conserve natural heritage and

biodiversity.

Presemnve the natural tourism product

forthe future

economicinclusion)
Vibrant communities= Stable
investment climate

4) Sense of Place of Destinations
Consenve built and living

cultural heritage and

traditional values.

Contribute to experiential inter-
cultural understanding

and positive engagement.
Distinctive and experiential tourism
product
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SUSTAINABLE TOURISM

“Sustainable Tourism is about a journey...a process of becoming
more and more sustainable”

Two sets of GSTC Criteria

1.Criteria for Industry (Hotels & Tour Operators) (2008, 2012,
2018)

2. Criteria for Destinations (2013)

Four Pillars of Sustainability

Smtainability Social B
Ianagersnt Broncmic

Cubtural Emviranmental

Four sets of criteria for Destination Management

(A) Demonstrate sustainable destination management

(B)Maximize economic benefits to the host community and
minimize negative impacts

(C)Maximize benefits to communities, visitors, and culture;
minimize negative impacts

(D)Maximize benefits to the environment and minimize
negative impacts
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In 2015, the UM set an ambitious 15-
year plan to  achieve by 2030,
addressing the most pressing issues
the world is facing.

The SDGs are a call for action to 050
promote prosperity while protecting the
planet

Ending poverty must go hand-in-hand
with economic growth and it must |
address education, health, social
protection and job oppartunities,
while tackling climate change and
environmental protection !
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What Is a public-private partanership?

- A public-private partanership (PPP or 3P is an arrangement between two L\ ’
ot ';" i

or more public and privatesectors of a ling term nature.

- Tourism and PPP have gzained popularity as a instrument for tourism

planning, marketing, destinaticnmanagement and new destinations,
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Sustainable Tourism 4

21\

- sustainabletourismis tourismithat minimizes the A
costs and maximizes the benefits of tourismfor | I
natural envirenments and local communities, and L j-"lﬁi:-
can be carried out indefinitely without harming the . (B
resources on which it depends, ; i ; i

- Sustainable Tourism Management is. .. &‘ j 4
ecolegically sustainable, econemically viable, M :
ethically and socially equitable. :‘ a .!; ')

- Long term perspective. 3 3 \ .
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Sustalnable Tourlsm (Cont;) ﬂﬁ\
The 3 Plilars of Sustalnable Tourlsm o Tl
Ecological L
- Minimize of negative tourism impacts b v

- Natural and cuttural presenvation and consenation ,
- Prometion of visitor observation and comprehenzion g;l pment

-Eﬂ'm*tmn-fmacurce; in towrzm g ._“_m
_ll - ‘I )__
- F'artnrlpatm and information. g’f.l _r:-, :
‘ - Meore meaningful tourism expaniences. A
- Promation of visitor observation and comprshension cuthll‘!
- Sencithvity towards local people & other stakeholders. [ 4
Econmmicz| b L-
= Importance of policy, planning and management \
- Emphaczire of limitz to tourizm development. I,::.'{.%
- Ganaration of economic profit for kocal people A ﬁ"ﬁ-
- Economic independsnce of local paopie ‘h.‘:'-?
Jﬂ.
. 1'1"%

Sustainable Tourism (Cont;) ” )‘\
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UN Sustalnable Development Goals and PPPs _%&\ )
g\
f The Sustainable Devalopmeant Goals [506Gs) or Golbal Goals are a collaction / lﬁ '
of I interlinked global zoals designed to be 3 * blue print to achisve 3 L

better and more sustsinable future forall™.
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)  Scanning existing Plans, Guidelines and Trends
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Sustainable Development Goals (SDGs)

Towrism has the potential to contribute, directly or indirectly, 1o all
of the goals. In particular, it has been induded as targets in Goals B,
12 and 14 on indusive amnd sustanable economic growth,
sustainable consumption and production {SCP) and the sustainable
use of oceans and marine resounces, respectivehy.

i
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Relating the 5 Pillars and 17 Sub-Pillars to the 12 Aims

for Sustainable Tourism

Sustainable Tourism Aims for Sustainable Tourism
see in Part 2 Methodolo UNWTO-UNEP Box 1.1
1. Tourism policy and governance

ki The PosmonA of tourism in development policies and programmes All the 12 Aims

2 Tourism policy and regulatory framework

1S Tourism governance and institutional setup

2. Economic performance, investment and competitiveness

2.1 Measuring tourism and its contribution to the economy 1. Econemic Viability
22 Trade, investment and the business environment 2. Local Prosperity
23 Brand, marketing and product positioning 5. Visitor Fulfilment
2.4 Resilience, security and risk management

3. Employment, decent work and human capital
Sl Human Resources planning and working conditions
3.2 Skills assessment and the provision of training

w

. Employment Quality

4. Poverty reduction and social inclusion

4.1 An integrated approach to poverty reduction through tourism i ;Zc;; lPéoZipter\ty
4.2 Strengthening pro-poor tourism initiatives g Sy

; ; ; ’ . 6. Local Control
4.3 The inclusion of disadvantaged groups in the tourism sector . .

" : i 7. Community Wellbeing

4.4 The prevention of negative social impact
5. Sustainability of the natural and cultural environment 8. Cultural Richness
5] Relating tourism to natural and cultural heritage 9. Physical Integrity
52 Focussing on climate change 10. Biological Diversity
53 Enhancing sustainability of tourism development and operations 11. Resource Efficiency

Measuring and monitoring tourism impacts 12. Environmental Purity

Source: Sustainable Tourism for Development Guidebook

ANNEX 4: Template country analysis of tourism references in DTIS

Undertaken by
1 Tourism policy
and governance

World Bank
UNDP
World Bank
World Bank

World Bank
UNDP
UNCTAD
ITC
UNDP
Sao Tome and Principe JRUET{E=EYIN
Senegal UNCTAD
Sierra Leone World Bank

1 0
1 1
1 1
1 1
1 1
0 1
1 1
1 1
1 1
1 1
1 1
0 1
1 1

O = =0 =+00g=+ =220
o) B B I e R R I
o I 2 [ T (o e R [
O =m0l aaao

Tourism for Sustainable
Development in Least
Developed Countries

Leveraging Resources for

Sistaatie Source: Tourism for Sustainable Development in the Least Developed Countries —

hickeast: Leveraging Resources for Sustainable Tourism with the Enhanced Integrated
Framework
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Key dimensions and themes of sustainable tourism

2 Economic 5 Sustainability

performance, 3 Employment, of the natural
investment, and decent work and and cultural
competitiveness capacity building environment

Tourism for Sustainable
Development in Least
Developed Countries

e Source: Tourism for Sustainable Development in the Least Developed Countries —
, wi)

Leveraging Resources for Sustainable Tourism with the Enhanced Integrated
Framework

“By 2025, ASEAN will be a quality tourism destination offering a unique, diverse ASEAN
experience, and will be committed to responsible, sustainable, inclusive and balanced tourism
development, so as to contribute significantly to the socio-economic well-being of ASEAN people”

SD1 SD2
Enhance competitiveness of Ensure that ASEAN tourism is
ASEAN as a single tourism sustainable and inclusive
destination

Strategic
Directions

ASEAN
Tourism
Strategic
Plan
2016-2025

Strategic Action Programs
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Myanmar Tourism Master Plan 2013-2020: Strategic Programs and Key Objectives

1. Strengthen
the Institutional
Environment

1.1 Establish a Tourism
Executive Coordination
Board chaired at the
Vice President Level

1.2 Develop a tourism
planning framework to
support the Tourism
Executive Coordination
Board

1.3 Strengthen tourism
information systems
and metrics

1.4 Develop systems
to promote visitor
safety and consumer
protection

1.5 Strengthen
tourism’s legal and
regulatory environment

Sources: Myanmar Tourism Master Plan Report (TA-8136); Myanmar Responsible Tourism Policy.

2. Build Human
Resource Capacity
and Promote
Service Quality

2.1 Design a human
resources development
and capacity building
strategy

2.2 Establish programs
and action plans to
implement the national
HRD policy

2.3 Develop a multi-
stakeholder framework
and policies to improve

service quality

3.8
Safeguards and
Procedures for

Destination Planning

and Management

3.1 Develop innovative,
integrated and
participatory
approaches to destination
planning and management

3.2 Strengthen tourism-
related social and
environmental
safeguards

3.3 Improve zoning in
tourism destinations

3.4 Develop adaptation
frameworks and
strategies on tourism
and climate change

3.5 Promote innovative
and green technologies in
tourism

3.6 Strengthen
‘community
involvement in tourism

4. Develop

Quality Products
and Services

4.1 Design tourism

5. Improve
Connectivity and
Tourism-related
Infrastructure

5.1 Promote

product complementary
: pansion of the
ARRoges aviation and tourism
industries

4.2 Develop an
ecotourism
management strategy
for protected areas

4.3 Strengthen tourism-
related supply chains

5.2 Ensure tourism is
included as a key
element of the national
transportation strategy

5.3 Improve tourism-

related infrastructure to

promote balanced and
inclusive growth

5.4 Progressively ease
barriers to visitor entry
and internal travel

6. Build the
Image, Position,
and Brand of
Tourism Myanmar

6.1 Determine the
supply, demand, and
gap characteristics of
Myanmar’s travel and

tourism system

6.2 Create a strategic
marketing map for
Myanmar

6.3 Raise internal
awareness of
responsible tourism

6.4 Effectively manage
the image, position, and
brand of the destination
in the collective mind of

the international
marketplace

Myanmar Tourism Strategic Recovery Roadmap (MTSRR)

Strategy 7: Position Myanmar in the heart and minds of International

travellers

MERRP Action Plan 7.12

MoHT Strategic Program: 3

UNWTO Pillar: 2

As regional travel restrictions are being lifted, markets open up again,
UNWTO Recommendation: 14

and international travel intent and consumer confidence are growing, our

objective is to increase demand for holidays to Myanmar. xVorld Bank Recommendation:

White Paper Priority: 9

7.3 Virtual Tours
offered through
rtual Reality
before making a
decision to visit
Myanmar

7.5 Plan a Visit
Myanmar Year
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Current Trends

The Co ncept of Sustainable Tourism Development

The: ConTEXT of Tourism

it touriem that iz
developed is such a form
that can be combnued for
an indefmite persod.

s tourmm that s dewveloped mn & certam
regican in a way that will allow its
sustanabifity for am indefinite period,
without damaging the environement,
and withs the aim to allow the suocessful

Sustaimable tourism Sustamnable dewelopment in
1 devedopment of other activities.
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Core Principles of Sustainable Tourism

Provides a quality
experience for visitors,
Improves quality of life

of host community, &
Protects quality of the
environment

Quality

Continuity

Ensures continuity of

natural resources; Based

upon continuity of the
culture of the host
community; & Requires
continuity of visitor
interest

Balances the needs &
interests of Hosts,
Guests ,The
Environment (natural,
social, cultural &
economic)

Balance

Nall it with the right metrics

Occuparcy rates
Average rate
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%ﬁ Suggestions

MTSDP should be drown in line with UNWTO’s STD Guidelines.
Review or redevelop Myanmar Tourism Brand

Creating a comprehensive Marketing Strategy to support MTSDP

Build a detailed understanding of target markets

3

:
S

3

Build a Brand Awareness in selected target markets

’
5

*
X3

Utilize relevant digital channels for marketing and communication for the target markets

D>

.

R
¢

PR Activities to promote Myanmar as a safe and attractive destination to visit
Virtual Tours offered through Virtual Reality before making a decision to visit Myanmar

Promote Myanmar as an attractive location for branded video and movie filming

Make a Trade Show strategy on how to select and evaluate which

)
o

*
o

tradeshow to participate in.

Plan a Visit Myanmar Year




Thank you,




GG

Human Resource Development
and Quality Service Improvement

Sustainable Tourism Definition

Sustainable Tourism is the optimal use of natural,
cultural, social and financial resources for natural
development on an equitable and self-sustaining
basis to provide a unique visitor experience and an
improved quality of life through partnership
among government, the private sector and
communities
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The Role of Sustainability in Tourism

World Tourism Day [UNWTO)

All — inclusive Sector

Interrelated with Commumnity Based Tourism, Community
Involvement Tourism, Responsible Tourism, Ecotourism, efc

Myanmar Tourism Strategic Recovery
Roadmap- MTSRR (2021-2025)

Strategy 5: Develep Human Resowrce Copacity ond strengthen skills ond
knowledge for the new normal

Stravegy 10-5et Motional Towrism Stondards, ensure occess to leoming ond
cregte new touriam jobs

Strotegy’ 1 4-Strengthen touriem humon capitol by establishing pathways to
higher eduecaotion ond by vpdoting the notional HRED strotegy




Environment

Training Program erm,

val and Locals on the of Environmental
areness Program| Workshops) for G

special Progrom [(One Tourjst — ©

Social

Impack A
tizing Awareness | 3 for Culture Heritage
wvalion

Meonitoring and Evaluation COwuicomes and Apply

Condudling Training of Trainer (ToT) and Ca

ding Training
BT)

vering Tourism Foundation Courses, Basic Languoge Courses
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General Suggestion
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Government Technical Institute — GTI [Diploma)
Bachelor Degree

Creating Vocational Education Pathway
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Tourism Professional Coundcil
Tour Guide License
Hotel Operation Manager, Tour Operafion Manager
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